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Parker Hannifin | "Hippity Hop"

Brokaw/Cleveland
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When a girl is blown off a Hippity Hop after it pops, Dad
comes to the rescue. Leaving his daughter stuck in the
bushes, he picks up the broken toy (still releasing air)
and experiences a revelation. Graphic: "Engineers see
the world differently.” At the office, the man puts his
idea to work. "A compressed-air roller coaster. You
must really like kids," says an impressed boss. VO: "At
Parker, we help engineers turn inspiration into
innovation.” It's a smart way to pitch a motion-control-
technology company.
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